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[ ABOUT THE CONFERENCE

The Multidisciplinary International Conference on Socio-Economic Aspects
of Education, Healthcare, and Technology is a hybrid (online + offline)
event bringing together global experts, scholars, and practitioners. It focuses
on the intersection of education, healthcare, and technology, emphasizing
their socio-economic impact and role in sustainable development. The
conference encourages interdisciplinary dialogue, offering a platform to
share research, innovative practices, and real-world insights. Key themes
include equity in education, public health systems, digital transformation,
and inclusive technological growth. By addressing global challenges
through a socio-economic lens, the event promotes collaboration across
sectors. Attendees can present papers, participate in discussions, and
forge partnerships that drive positive societal change. Ultimately, the
conference aims to generate actionable solutions and influence policy and
practice for a more equitable and sustainable future.

[0)]

THEME OF THE CONFERENCE

* Education: Socio-economic status (SES) strongly influences educational
opportunities, school funding, resources, and student outcomes. Children
from low-SES backgrounds face more challenges in access and attainment,
which can perpetuate inequality across generations.

* Healthcare: SES shapes health outcomes, access to treatment, and patient
experiences. Those with higher SES typically have better health, more
access to care, and fewer financial barriers, while lower SES groups face
higher disease rates and treatment costs.

* Technology: Technology has the power to bridge socio-economic gaps or
widen them, depending on access and skills. Well-designed tech policies can
support education and healthcare, promote economic growth, and improve
equity, but gaps in digital literacy and access can deepen existing
inequalities.




SUB-THEMES

Education and Socio-economic Development
* Digital literacy and future of work

« Skills development for the 21st century
economy

Impact of EdTech on learning outcomes and
equity

Financing education and human capital
development

Education as a tool for poverty reduction and
social mobility

Lifelong learning and continuous professional
development

Addressing the digital divide in education
Challenges faced by backward section of
society in obtaining education

Impact of school mergers

Concept of welfare state in the light of
education

Healthcare and Socio-economic Well-being

* Technological innovations in healthcare
Affordability and accessibility of healthcare
services

Health inequalities and social determinants of
health

Impact of healthcare policies on economic
productivity

Public health interventions and their socio-
economic returns

Mental health and its socio-economic
implications

Ethical considerations in healthcare
technology

Insurance Mafia

Challenges of affordable Insurance

Best language for Primary Education

Role of NGOs in Healthcare
Community-Driven Healthcare Models
Integrating Mental health into Primary Care
Strengthening Primary Care for Universal
health

Digital Marketing and E-commerce

* Digital Marketing Strategies

» E-commerce Trends
Mobile shopping and Social media marketing
Consumer Behavior in Online Shopping
Influencer Marketing Effectiveness
Sustainable Business Practices and Brand
reputation

Accounting and Finance

* Impact of Technology on Accounting Practices

* Financial Risk Management

* Cryptocurrency Market Analysis

+ Financial Inclusion in Rural Areas

* Corporate Governance and Accountability

Entrepreneurship and Small Business
* Entrepreneurship Challenges

+ Small Business Innovation

* Venture Capital Funding

International Business and Trade

* Global Trade and Tariffs

* International Business Expansion

* Cross-cultural Management

* Trade Policies and Economic Growth

Science and Technology

* Materials Science and Nanotechnology
Materials Chemistry and Nanomaterials
Genomics and Synthetic Biology
Data Science and Analytics
Artificial Intelligence and Machine Learning
Cybersecurity and Data Protection
Internet of Things (loT) and Edge Computing
Science and Technology in Society

& any other Relevant Topic.




ABOUT MAHARASHTRA COLLEGE

Maharashtra College of Arts, Science and Commerce & Dr. Rafiq Zakaria Centre for
Postgraduate Studies and Research, affiliated to University of Mumbai, accredited by
NAAC was established in 1968 with a vision to bring higher education to the door steps
of the economically underprivileged students, especially belonging to the Muslim
minority, emphasizing on their all-round development. Establishment in 1968
Maharashtra College is managed by Khairul Islam Higher Education Society. It was
the realization of a dream by selfless and dedicated educationist and social worker, Mr.
Mohammed Ali Mitha, the founding President honourable, Dr. Rafiq Zakaria, a veteran
parliamentarian, writer, educationist and Islamic scholar. After his demise his wife Mrs.
Fatima Zakaria, the eminent, educationist and recipient of the Padmashri Award took
over and under her leadership and dynamism, the college witnessed exemplary
progress. In 2021, Mr. Ahmed Khan a doyen in the field of social work and education
was elected President of the Society. Under his guidance, the college aspires to head
towards a better tomorrow.

The College aims at equipping students with a moral and intellectual outlook and
inculcating in them the highest principles of unity and national integration. Apart from
regular degree courses of B. A, B. Sc. and B. Com, the College also offers various
Certificate Courses and Post Graduate Courses in Islamic studies, Commerce
(Management), Botany and Information Technology. The College is also a recognized
Research Centre, granting Ph. D degree in the subjects of Urdu, Commerce (Business
Policy and Administration) and Botany.
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ABOUT RESEARCH ACADEMY
OF SOCIAL SCIENCES (RASS)
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RASS is an academic research platform undertaking primary research in social
sciences. The Academy also organizes colloquiums and maintains a web portal
having research papers on various aspects of human society. The organization
encourages ethical, productive and original research in the field of social
sciences. It provides platform to research scholars to present their research
findings.




[ CHIEF PATRON
Mr. Mohammad Ahmed Khan

President, Khairul Islam Higher Education Society

PATRON
Dr. M.A. Patankar Prof. H.N. Kalaniya

Vice President, Khairul Islam Higher General Secretary, Khairul Islam Higher
Education Society Education Society

Chairman
Dr. Sirajuddin Chougle

Principal, Maharashtra College of Arts, Science
and Commerce, Mumbai

Convener
Prof. (Dr.) M.Z. Shahid

Vice-Principal, Maharashtra College of Arts, Science and
Commerce, Mumbai

Jt. Convener
Dr. Salim Khan

Research Academy of Social Sciences (RASS)

Jt. Co-ordinators

Co-ordinator Ms. Rehana Vadgama
Dr. Mazhar Thakur Department of English

Head, Department of Commerce Dr. Shahzad Ateeque Ahmed

Department of Physics
o

[ Organizing Committee

Mr Arab Abdul Aziz

Dr Nilima Dixit

Ms Shanti Polamuri

Dr Mayuri Joshi

Dr Ansari Shagufta Parveen
Dr Bushra Shaikh

Dr Rafi Ahmed

Dr Karen Miranda

Ms Saima Ansari

Dr Mohd Mujahed Khan

Mr Arun Shaikh

Dr Moinuddin Vakil

Dr Haseeb Ahmed (RASS)
Dr Ismail Shaikh (RASS)
Mr Faisal Shaikh (RASS)
Dr Kazim Malik (RASS)
Mr Shakir Shaikh (RASS)
Mr Arshad Shaikh (RASS)
Mr Anwar Hussain (RASS)




ADVISORY COMMITTEE

Dr. Sameena Naaz (Senior Lecturer University of Roehampton, London, UK)

Dr. Maqdoom Farooqui (Principal Rafiq Zakaria College for Women, Aurangabad)
Mohammed Kasim Khan (National Co-ordinator FOSSEE)

Dr. Shariq Nisar (Principal Rizvi Institute of Management and Research)

Dr. Mohammed Aslam Khan (Chairman and MD Octaware Technologies)

Dr. Faruk Kazi (Director of R&D Cell, University of Mumbai)

Prof. (DI’.) Sangeeta Pawar (Dept. of Commerce, University of Mumbai)

Dr. Minu Madlani (Advisor Hinduja College, Mumbai)

Prof. (Dr.) Ashfaque Ahmed (Dept. of Commerce, Rizvi College, Bandra)

Dr. Laxmikant Sharma (Principal, Dayanand College, Ajmer)

Dr. Shaukat Ali (Principal, Akbar Peerbhoy College)

Dr. Bidyut Samanta (Principal, Kharagpur College, Kharagpur)

Dr. Abdul Majid Ansari (Principal, Husna Abdul Malik Maddu Women’s Degree College, Kalyan)
Prof. (DI'.) Shamim Sayed (Principal, N.S.S College)

Dr. Harmeet Kaur (Principal, Lala's Lajpatrai College, Mumbai)

Sr. Prof Syed Azharuddin (Dept. of Commerce, BAMU)

Prof. (DI’.) Rakhshanda Hani (1oAc Coordinator)

Prof. Abdul Aziz Arab (Coordinator-Management Courses)

Prof. Badiuddin Ahmed (Prof. and Dean - Management & Commerce, MANUU)
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EDITORIAL BOARD

Ms. Shanti Yesudas Polamuri - Chief Editor, Head, Department of English
Dr. Mayurakshi Mitra, Associate Professor, Department of English

Dr. Bushra Abuzar Farouqui, Associate Professor, Department of Accountancy
Dr. Riyaz Dar, Assistant Professor, Department of Chemistry

Dr. Sachin M Gosavi, Assistant Professor, Department of Zoology

Dr. Saima Shaikh, Head, Department of Information Technology

Mr. Ismail Popatia, Assistant Professor, Department of Computer Science




PAPER SUBMISSION GUIDELINES FOR AUTHORS

Manuscripts should be typed in 12 points font size,
Times New Roman with 1" margin on all sides

Page Size - A4

Manuscript should be organized in the following manner:
Maximum 2000 words

Title of the paper - 20 points font size

Name of Author(s) and their complete affiliation i.e.
College/Institute name, Affiliating University etc.
Abstract (Maximum 200 words)

Keywords (Maximum 9)

APA Style Reference should be used

Papers should be sent on: intconfmaha2025nov22@gmail.com

IMPORTANT NOTE

Submitted abstracts along with full papers will be reviewed by the Editorial Board.
All submissions must present original and unpublished research. Manuscripts
should follow the formatting guidelines provided by the conference committee and

will undergo a review process. The registration fee covers the Publication Charges,
conference kit, breakfast, lunch, and high tea. All authors and co-authors are
required to register individually. All participants must complete their registration by
the specified deadline.

IMPORTANT DATES
Registration starts: 10" August 2025

Submission of Abstract: 15t October 2025
Submission of Full Paper: 30t October 2025

Paper Selection Notification: 05" November 2025

Note

Only Selected papers will be published in an International Peer-Reviewed
Journal
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Registration and Payment details

Participation only Rs. 500

Foreign Delegates Rs. 2500
Academicians Rs. 1500
Research Scholars Rs. 1000

Each Author needs to register separately in case of multiple authors.
Registration fee can be paid through bank transfer and cash. The
bank details are as follows :

Account Name: Maharashtra College National Conference

Bank Name: HDFC

Account Number: 50100194239513

Branch: Mumbai Central

IFSC code: HDFC0000522

MICR: 400240071

UPI ID: Bank Transfer

U How to reach the conference venue

Venue: Mohd. Ali Mitha Auditorium, Annex
Building, Ground Floor, Behind the main building
complex, Maharashtra College of Arts, Science
and Commerce, 246-A, Jahangir Boman Behram
Marg, Opposite Alexandra Cinema, Nagpada,
Mumbai- 400 008.

Nearest Airport: Chhatrapati Shivaji Maharaj

International Airport, Mumbai (18 kms)

Nearest Railway Station: (a) For Express trains:

Chhatrapati Shivaji Maharaj Terminus; for Local

Trains: Byculla Station as well as Mumbai Central Google Map Location
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